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T H E   F I N A L   V I D E O 

My final video for this project has 
scope to sit alongside more videos 
u n d e r t h e n e w s e r i e s n a m e 
‘GLAMOUR RealTalk’. The video takes 
on an interview style which generates 
real and interesting thoughts and 
opinions on real subject matters. 
Unlike Glamour UK’s previous videos, 
this series will voice opinions from real 
people rather than than celebrity 
focused interviews. This video series 
will celebrate Glamours true nature of 
inclusivity, diversity and authenticity. 

(Glamourmagazine.co.uk,2019)
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The Video 
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SOCIAL
MEDIA 

CONTENT 

THUMBNAILS

#REALTALK

#REALTALK

#REALTALK

#REALTALK

These images will be used as a promotional tool to advertise and 
visually label the video. These stills will be used across all social 
media platforms.
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SOCIAL
MEDIA 

CONTENT 

GIFFS

Giffs are popular media tools 
distributed across all social 
media platforms. They usually 
consist of a short snippets of 
a larger file of media. In this 
case these Giffs are acting 
almost as a taster of the main 
video. They work well as 
promotional tools by enticing 
an audience  into wanting to 
find out more. They also have 
comical value and in this case 
an audience may want to 
know why the girls are pulling 
‘shocked’ and ‘disgusted’ 
faces. Giffs are predominantly 
used on instagram, snapchat 
and Twitter as well as through 
messaging platforms such as 
WhatsApp and iMessage. 
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#RealTalk 
#QuestionX
#TheNakedTruth 

#Raw&Real

#WhatISay
Hashtags are used across social media to identify a message on a 
specific subject matter. Therefore I wanted to use a hashtag 
which did this for my video series. Because the video series has a 
USP of using ‘real’ people talking about ‘real’ subject matters I 
decided to go with the hashtag which conveyed this this most; 
#RealTalk. 

(Cnda.condenast.co.uk, 2019)
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How my video
will sit Alongside 

‘s
Current Social Media 

(Cnda.condenast.co.uk, 2019)
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#REALTALK

The way the video is promoted via instagram will not share the 
full content. It will show a snipped of the full video due to a 1 
minute restriction on this social media site. See below for the 
video available for instagram. 

(Instagram.com, 2019) 
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#REALTALK

5:08

GLAMOUR REALTALK: 
Glamour girls giving their 
most honest opinion on 
Body Hair...
5.9K views     3 days ago

YouTube will be the main social media site where the 
whole video will be available for viewing. Given the 
nature of this social media site, being primarily for video 
content and how most people will search for glamours 
video content, the video will be 
published here first. 

#R E A L  T A L K 

19
#RealTalk | 
Glamour UK 
Updated 3 days ago  19 videos 

YouTube will also 
be the only social 
media site to publish the 
whole series of #RealTalk. 
All videos will be available 
here. 

(YouTube Glamour UK, 2019)
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#REALTALK

GLAMOUR REAL TALK: The most honest interview yet! 
Glamour girls giving real opinions on body hair... 

Given Glamour has the largest following via 
facebook it will be important to share the video on 
this platform. The video accessible via Facebook 
will link back to Glamours main website where the 
full video can be viewed. This social media site 
works as a portal to additional social media sites 
where Glamour shares its content. 

(GlamourUKFacebook.com, 2019)
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#REALTALK

#RealTalk on Body Hair; real opinions 
from the most real voices. 

Rebel Wilson on Stealing boys’ 
phones & how to ‘Hustle’ a cheater 

11 MAY 2019 

09  MAY 2019 

WEBSITE 

#REALTALK

#REALTALK: Real Girls talking about 
Real subject matters. Concerns, 
opinions and personal preferences on 
Body Hair 

The final video will also be 
accessible via the Glamour 
website. It will have its own 
page were a synopsis of the 
video will be available; stating 
what the video is about, who 
took part in the video and who 
filmed it. This will also act as 
the destination to the hyperlink 
linked to the video on facebook 
and instagram. 

(Glamourmagazine.co.uk,2019)
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